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Introduction 

'Advertising and marketing communications’ is the art and business of developing and communicating messages
that provide consumers with information about products, services, and ideas. Marketing communications are
exciting, creative, demanding, rewarding, and challenging. This course is designed to provide training in the
theoretical and practical aspects of modern marketing communications. Participants will review the many marketing
tools available, digital or conventional, and learn about the whole advertising and communication function using a
variety of media techniques geared for campaign success.

Course Methodology of Marketing Communications and Media Planning 

The course includes group exercises and case studies, brief presentations by the participants to defend the
findings related to case studies, videos, and comprehensive workshops.

Course Objectives of Marketing Communications and Media Planning 

By the end of the course, participants will be able to:

Describe the field of marketing communication and explain the characteristics of successful campaigns
offline and online
Optimize visibility of brand or company image by exercising well-rounded knowledge of event concepts and
strategies
Define the principles of Integrated Marketing Communication IMC and describe how companies apply these
principles to ensure messages are heard by both consumers and businesses
Apply the insights and skills needed to manage special marketing communications issues and create
successful solutions
Recognize and implement social media vehicles and tactics to maximize the marketing campaign return on
investment

Target Audience of Marketing Communications and Media Planning 

The course is designed for professionals in marketing, communication, advertising, public relations, human
resources, sales, and business development who need practical, up-to-date knowledge of marketing strategy and
techniques. The course is aimed at all types of organizations such as large corporations, government agencies,
small businesses, and non-profit entities.

Target Competencies of Marketing Communications and Media Planning 

Communication functions
Media alternatives
Marketing communication planning
Media scheduling
Event concepts and management



Brand positioning
Social media campaigns

Course Outline of Marketing Communications and Media Planning 

Day 1:

The role of promotion and the marketing mix
An overview of the marketing mix
The role of promotion in marketing
The elements of the promotion mix

Advertising
Personal selling
Public relations
Sales promotion

Promotion mix strategies across the Product Life Cycle PLC

Day 2

Event management: creating a company or brand exposure
Creating an event concept
Key elements of event design
Event planning and execution
Aligning event elements with a company or brand identity
Creating an event check-list

Day 3: 

Launching an advertising campaign
Marketing communications objectives 
Characteristics of a successful campaign 
Steps in creating an advertising campaign 
A typical IMC plan template:

Situational analysis
SWOT analysis
Marketing communications objectives 
Marketing communications message objectives 
Marketing communications strategies
Marketing communications mix 
Marketing communications budget
Marketing communications media scheduling
Marketing communication implementation, monitoring and control 

The role of the advertising agency
Typical full-service agency organization 
What to ask from the advertising agency  
Team workshop: launching a full MARCOM campaign

Day 4: 



The framework of promotional campaigns
Assessing the brand’s strengths and weaknesses
Identifying a clear positioning
Identifying the target market
Selecting a consistent message
Evaluating different creative briefs
Agreeing on the final strategic copy

Day 5:

Digital marketing campaign strategies
Traditional versus digital marketing
Some digital marketing tools

Facebook
Twitter
LinkedIn
Google plus

Email marketing
Mobile marketing
Pay per click marketing
Preparing and managing a digital marketing campaign
Website analytics: measuring the effectiveness of digital marketing
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5250  € Euro 

Complete & Mail or fax to Global Horizon Training Center (GHTC) at the address given below

Delegate Information

Full Name (Mr / Ms / Dr / Eng): .................................................................................................................................
Position: ....................................................................................................................................................................
Telephone / Mobile: ..................................................................................................................................................
Personal E-Mail: ........................................................................................................................................................
Official E-Mail: ...........................................................................................................................................................

Company Information

Company Name: ........................................................................................................................................................
Address: .....................................................................................................................................................................
City / Country: ............................................................................................................................................................

Person Responsible for Training and Development

Full Name (Mr / Ms / Dr / Eng): .................................................................................................................................
Position: ....................................................................................................................................................................
Telephone / Mobile: ..................................................................................................................................................
Personal E-Mail: ........................................................................................................................................................
Official E-Mail: ...........................................................................................................................................................

Payment Method

  Please find enclosed a cheque made payable to Global Horizon

  Please invoice me

  Please invoice my company

Easy Ways To Register

Telephone:
+201095004484 to

provisionally reserve your
place.

Fax your completed
registration

  form to: +20233379764

E-mail to us :
info@gh4t.com

  or training@gh4t.com

Complete & return the
booking form with cheque

to:Global Horizon
  3 Oudai street, Aldouki,
Giza, Giza Governorate,

Egypt.
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